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ABSTRACT

Social responsibility implies that people and corporations have a requirement to act within
the best interests of their environments and society as an entire. Company social responsibility
(CSR) could be a self-activating business model that helps a corporation be socially accountable-
to itself, its  stakeholders, and  therefore  the public. By active company social
responsibility, conjointly known as company citizenship, firms may be aware ofthe type of
impact they're having on all aspects of society as well as economic, social and environmental. to
interact in CSR suggests that a corporation and therefore the setting, rather
than tributary negatively thereto. revealed standards for CSR in 2010, the coalition for
standardization (1SO) dischargeda  collectionof  voluntary  standards meant to
assist firms implement company social responsibility. in contrast to alternative ISO standards
ISO 26000 provides steering instead of necessities as a result of the character of CSR is a lot
of qualitative than quantitative, and its standards can't be certified. Instead, ISO 26000 clarifies
what social responsibility is and facilitate organizations translate CSR Principles into effective
actions. the quality is geared toward all sorts of organizations notwithstanding their activity, size,
or location. And, as a result of several key stakeholders from round the world contributed to
developing ISO 26000, this commonplace represents a world accord.
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Introduction

Social responsibility has become progressively vital to corporations over the
last many years. whether or not it’s by empowering girls, serving to the surroundings, educating
the poor children’s or attempting to finish economic

condition, additional and additional corporations area unit incorporating social responsibilities
into their over business strategy. A social problems could also be native, national
or world, however a priority for the health and eudaimonia of others that don't involve sales may
be seen as commendable. There area unit several reasons why an organization would
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possibly have interaction in social responsibility. Social responsibility of business implies
that business  person should contemplate wider public interest whereas taking selections and
actions regarding business. A businessperson ought to have a Philanthropist’s approach towards
the society likewise. they ought to acknowledge and perceive the aspirations of the
society within ~ which they keep  ontheir  business. they ought towork not just for
profits, however ought to decide to fulfill the legitimate demands of all those interest teams that
have a stake within the business.

Social responsibility of business implies that businessperson should contemplate wider public
interest whereas taking selections and actions regarding business. Besides the profit earning
motives, a businessperson ought to contemplate his/ or her duties towards society during
a ethical method. business sector firms mustn't solely takes or receive from the society within
the kind  of profits, however conjointly ought to pay reciprocally to the society. they ought
to acknowledge and perceive the aspirations of the society within which they keep on their
business. they ought to work not just for profits, however ought to decide to fulfill the legitimate
demands of all those interestteamsthat have a stake within the business. no
matter these firms area unit earning profits, toa bigger extent, area unitthe payments
being created by the every and each individual unit of our society. Society is that the main basis
of Business’s profits. Business firms don't seem to be doing the soul favor on the society by
serving their (societies”) wants. Society is that the main client of Corporations’ product. So, it’s a
humanitarian approach of huge firmsto serve society back in numerous charitable ways that.
“Social responsibility refers to the obligations of businessmen to pursue those policies to
form those selections or to follow these lines to actions that area unit fascinating in terms of the
objectives and values of our society.” per the construct of social responsibility the target of
managers for taking business selections isn't just to maximise profits or
shareholders’ price however conjointly to serve and shield the interests of alternative members of
a society like employees, shoppers and therefore the community asan entire. Social
responsibility of business implies the obligations of the management of a commerce to
safeguard the interest of the society. Social responsibility is that the concept businesses ought
to balance Profit creating activities with activities that profit society. It involves developing
businesses with a positive relationship to the society within whichthey operate.

Social responsibility implies that people and firms have a obligation to act within the best
interests of their environments and society as an entire. Social responsibility, because it applies
to business, is understood a company social responsibility (CSR). company social responsibility
(CSR) could be a automatic business model that helps an organization be socially accountable-to
itself, its stakeholders, and therefore the public. By active company social
responsibility, conjointly referred to as company citizenship, corporations may be attentive to the
sort of impact they're having on all aspects of society together with economic, social and
environmental. to  have interaction in CSR means thatan organization and therefore
the surroundings, rather than contributive negatively thereto. revealed standards for CSR in
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2010, the international organisation for standardization (ISO) free a group of voluntary standards
meant to assist corporations implement company social responsibility. not like alternative 1SO
standards I1SO 26000 provides steerage instead of needs as a result of the character of CSR
is additional qualitative than quantitative, and its standards cannot be certified. Instead, 1SO
26000 clarifies what social responsibility is and facilitate organizations translate CSR Principles
into effective actions. the quality is geared toward all kinds of organizations despite their
activity, size, or location. And, as a result of several key stakeholders from round the world
contributed to developing 1SO 26000, this commonplace represents a global agreement.

MRTP Act
sanchar committee on firms and MRTP acts appointed by Government of Asian nation states,

“Inthe event of company ethics we've reached a stage wherever the question of social
responsibility of business to the community will now not be scoffed at or taken gently. within
the setting of recent company economic development, the company sector now not functions in
isolation. If the plea of the businesses that they're acting a social purpose is to be accepted,
it will solely be judged by thetake a look atof serial responsiveness shown to the
requirements of the society.” it's going to be noted that some Indian sociologists and economists
relate the concept of social responsibility of business of the spiritual
leader conception of district. in line with Mohandas Karamchand Gandhi,
Capitalist category owns wealth or capital as trustees of the society. The resources and capital
they use for production of products and services, in line with him, ought to be used not maximize
profits for them except for the larger advantage of the society.
In our opinion, it'll be too idealistic to expect that business enterprises are strictly radio-
controlled by edges the advantages the advantages} they confer on the society by their benefits
activities. The conception of social responsibility as employed in management science is that
companies ought  to maximize  their  profits  subject to  their operating during
a socially accountable manner to  push the interests of the society. Their business
activities mustn't damage alternative teams like shoppers, workers, and public at massive. Mr.
N.R. Narayana, Chairman of Infosys create the concept of social responsibility of business quite
clean once during a conference on company social responsibility he aforementioned. “Corporate
foremost  social  responsibility  isto  make most shareholders’ price operating during
a means that is honest to all or any its stakeholders-workers, consumers, the community,
Government and also the setting. He additional purpose out” operating harmonical with the
community  and setting around United  Statesand  not  cheating  our  customers
and employees we'd not  gain something within  the short  run however within  the long
run it means that bigger profits and shareholders’ price.
The global organization for standardization (ISO) emphasizes that a business’s relationship to its
society and setting could be a important think about operational expeditiously and effectively. so
as for an organization to be socially accountable, if 1st must be accountable to itself and its
shareholders. Often, firms that adopt CSR programs have full-grown their business to the
purpose wherever they will given back to society. Thus, CSR is Primarily a technique of
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huge companies. Also, thea lot ofvisible and triple-crowna companyis, thea lot
of responsibility it's to line standards of moral behavior for its peers, competition and trade.

CSR Spent: Top 10 Companies

| Name of company | Amount (INR Cr.)
Reliance Industries Limited [ 760.58
0il And Natural Gas Corporation Limited [ 495.23
lInfosys Limited [ 239.54
[Bharat Heavy Electricals Limited [ 239.11
[Tata Consultancy Services Limited [ 218.43
lItc Limited [ 215.05
INtpc Limited [ 205.17
INmdc Limited [ 188.65
Tata Steel Limited [ 171.46
lIcici Bank Limited I 155.54

Source : csr.gov.in

CSR Spent: Top 10 Companies Amount (INR cr.)

Amount (INR cr.)

B CSR Spent: Top 10 Companies
Amount (INR cr.)

Name of Different Companies
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https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L17110MH1973PLC019786
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L74899DL1993GOI054155
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L85110KA1981PLC013115
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L74899DL1964GOI004281
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L22210MH1995PLC084781
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L16005WB1910PLC001985
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L40101DL1975GOI007966
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L13100AP1958GOI001674
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L27100MH1907PLC000260
https://csr.gov.in/CSR/companyprofile.php?year=FY%202014-15&CIN=L65190GJ1994PLC021012
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Company act, 2013
The company act, 2013 Section 135 of the Companies Act provides the threshold limit for

applicability of the CSR to a Company i.e.
(a) The net worth of the company or firm should be Rs 500 crore or more;
(b) The turnover of the company or a firm should be Rs 1000 crore or more;

(c) The net profit of the company or a firm should to be Rs 5 crore or more throughout the fiscal
year shall pay a minimum of two per cent of the
common internal profits created throughout the 3 preceding years onthe subsequent social
responsibility activities:-

Activities Regarding Social Responsibility

Eradicating extreme hunger and poverty

Promoting education

Promoting tender equality empowering women

Reducing child mortality and improving maternal health

Combating HIV, AIDS, malaria and other diseases

Ensuring environmental sustainability

Employment enhancing vocational skills

Social business projects

Contribution to Prime Minister’s National Relief Fund and other specified funds
Such other matters as may be prescribed.

Social responsibility is an ethical or ideological theory that entity whether it is a government,
Corporation, organization or individual has a responsibility to society.

YVVVVVVVVY

Significance of Social Responsibility

To pay Government tax promptly and regularly

To develop good image or goodwill

To justify the power that business have.

To keep customers satisfied.

To keep employees happy.

To satisfy one’s conscience

To maintain law and order.

To have moral justification

To justify a creation of society

To professionalize

To serve as trustee

As a socio- economics institution, business comes into contact with several groups such as
shareholders, customers, the government, community, suppliers, competitors, etc. Business is
responsible to all these interest groups.

VVVVVYVVVVVY
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Different kind Corporate Responsibility

N

Responsibility
Towards \
owner and
Investors

Responsibility
Towards the
Community

Responsibility
Towards
Employees

Corporate
Responsibilities

Responsibility
Towards
Consumers

Responsibility
Towads
Government

Responsibilities Towards Owners and Investors

Shareholders provide capital and bear risks. Therefore, they have a direct s take in business. The
responsibilities of a business concern towards its shareholders are:

To ensure safety of investment

To provide a fair and regular dividend or interest;

To offer reasonable appreciation of capital through optimum utilization of resources;

To provide regular, accurate and adequate information on the financial position and
future schemes of the company.

To offer reasonable opportunities for participation of shareholders in policy decisions.

YV VVVYVYVY
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Responsibilities Towards Employees

Employees ought to be treated as honorable people World Health Organization area unit justly
rewarded, fairly inspired, totally privy and properly assigned . Their lives should incline that
means and dignity. Business has the subsequent responsibilities towards the employees:

» To pay a good and regular wage or salary;

To provide sensible operating conditions;

To ensure welfare facilities like housing, treatment, social insurance, recreation, etc;
To provide opportunities for education and self-development;

To develop a way of happiness and dignity of labour;

To guarantee freedom of faith and political views; and

To protect union rights as well as the proper of participation in management.

YVVVVYVY

Responsibilities Towards Consumers
The responsibilities of business towards its customers area unit :

» To provide socially helpful merchandise that meet the requirements of customers;

To make sure regular and adequate provide of products;

To supply product of ordinary quality;

To charge honest prices;

To supply prompt and courteous service;

To make sure a reasonably wide distribution of merchandise throughout shortage;

To handle consumers’ complaints and grievances quickly;

To provide helpful data regarding new merchandise and new uses of
existing merchandise.

To avoid unfair trade practices like adulteration, hoarding, black promoting, false
advertising, underweighting etc; and

» To supply edges of value reduction within the kind of lower costs.

YVVVVVYVYY

Y

Responsibilities Towards Government

Business has the subsequent responsibilities towards the govt :

» To abide by the laws of the land

» To pay taxes promptly and often

» To get together with the state in determination national issues like impoverishment, over
population, illiteracy, concentration of economic power, backward regions, etc

» To adopt truthful dealings in foreign exchange order to keep up the country’s image

To refrain from corrupting public servants and also the democratic process; and

>
» To avoid noncompetitive and restrictive trade practices.
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Responsibilities Towards the Community

The main responsibilities of business towards the general public are :

» To safeguard the atmosphere from every type of pollution

To form optimum utilization of natural resources; e.g. energy conservation

To help native bodies in providing amenities like drink, sanitation, conveyance etc

To supply a lot of and a lot of employment opportunities

To supply help to hospitals, religions establishments academic establishments, sports

bodies, etc

To preserve social and cultural values

To assistthe weaker sections of society like disabled  person, orphans,

widows, regular tribes, etc

» To preserve social and cultural values

» To assistthe weaker sections of society like disabled persons, orphans,
widows, regular tribes, etc; and

» To work and be truthful with media regarding problems poignant public welfare.

YV VYV

Y VY

Above arguments for and against social responsibility do not clearly state whether business firms
should assume social responsibilities or should continue with the objective maximizing profit.
However there has been a recent change in the attitude of business firms to fulfill social
responsibilities, along with undertaking profitable activities, in order to ensure their existence
and growth.

Business Ethics

Ethics refers to well based standards of right and wrong that dictate what humans got
to do, typically in terms of rights, obligations advantages to society, fairness or specific virtues.
Ethics is setup principles or standards of human conduct that govern the behavior of people or
organizations. victimisation this ethics standards, an individual ora bunch of persons ora
corporation regulate their behavior to differentiate between what's right and what's wrong as
perceived by others. it's not a nature science, however a creation of the human mind. For this
reason, it's not absolute and is receptive the influence of your time, place and scenario.
Ethics are often outlined because the discipline coping with ethical duties in obligation, and

explaining what's smart or nor smart for others and for USA.
Ethicsis that the study of ethical selections that square  measure created by USA within
the course of performance of our duties.

Ethicsis that thestudy of characteristics of models and it conjointly deals with
the ethical selections that square measure created in relationship with others. Ethics worries with
truth and  justice, regardinga  spread of  aspectsjust like the expectations  of
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society, truthful competition, public relation, social responsibilities and company behavior.
Business ethics may be atype of applied ethics. In broad sense ethics in business is solely the
applying ethical or moral norms to business. Business ethics refers to a ‘code of
conduct’ that bourgeois square measure execrated to follow whereas coping with others. ‘Code
of conduct’may be aset of principles AN expectations that square measure thought-
about binding on any individual WHO is member of a selected cluster. the choice names of code
of conduct square measure ‘code of ethics’ or ‘code of practice’. Business ethics contains the

principle AN normal that guide behavior within the conduct of business.
Businesses should balance their need to maximise profits against the requirements of the
stakeholders. Maintaining this balance usually needs tradeoffs. to

handle these distinctive aspects of ~ companies,  rules-articulated and  implicit, square
measure developed to guide the companies to earn profits while not harming people or society
asan entire. The coverage of business ethicsis incredibly wide because it deals with
norms about company and its workers, suppliers, customers and neighbors, its fiduciary
responsibility to its shareholders. It refers the philosophy of business, one amongst whole aim
is to work out the basic functions of a corporation. Business ethics stands of the mental health or
purity of purpose that's upheld through rigorously designed actual practices of business
enterprises. it's AN embodiment of conscience concern towards execution of business method in
tune with the nobility of the aim.
Today, there's tremendous loss of confidence in company conduct and there's an pressing got
to work towards restoring it. though ethics education appear to provide restricted proof of
fixing behaviors, the commitment of management to observe annual ethics education or
all workers can manufacture the  specified favorable  results.  There ought tobe clear
communication to the staff of what square measure honorable and expected behavior within
the organization. they have to maintain and refuse to acceptona transparent cut policy
that moral strategies square measure the sole thanks to doing business. folks act unethically
for variety of reasons. Unethical behavior is outlined as behavior that contravenes rules
designed to take care of the fairness and morality of scenario.

Need and Importance

Corporate ethics is far required to streets the importance of property, social development,
stakeholders, shopper satisfaction and  repair orientation in  situ of  profit  orientation.
Ethics suggests what's smart and what's dangerous, thus conjointly what's right or wrong. It
brings to the notice of the communitythe importance of honesty, sincerity and
fairness that makes them alert and socially aware. This conjointly expeditesa more
robust relation between business and therefore the society. It reconciles conflicting interest of
assorted sections of the society like employees, shareholders, consumers, distributors, suppliers,
competitors and government.
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Conclusion

Corporate Social responsibility (CSR) can be looked at as what a company doesn’t do. A
business does not anything unethical; it is being responsible to its internal and external
Customers. The important factors that influence the company to contribute are: customer
oriented, Ethical oriented, community oriented, Humane oriented etc. Social
responsibility implies that people and corporations have a requirement to act within the best
interests of their environments and society as an entire.

Regarding ethics is a guide of principles designed to help professionals conduct business
honestly and with integrity. A code of ethics document may outline the mission and values of
business or orgnaisation, how professionals are supposed to approach problems, the ethical
principles based on the organization’s core values, and the standards to which the professional
business held.
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